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 Television / Radio 
 

 Social Media 
◦ Facebook 

◦ Twitter 

◦ Google+ 
 

 Weather.com 
 

 Weather Channel Mobile App 
 



• Used great deal: 
– 62% local TV 
– 53% national TV  
– 48% The Weather Channel 
– 29% local radio 
– 21% Internet 
– 8% social media (such as Facebook, Twitter) 
– 8% NOAA weather radio 

• Websites Used (of those using Internet) 
– 51% The Weather Channel 
– 14% Local NWS 
– 13% Local TV 
– 10% Accuweather 
– 6% Weather Underground 
– 5% National Hurricane Center 

Source:  Gladwin and Morrow 2013 



 Receive information from… 
◦ NOAA: NWS, NHC, SPC websites 

◦ State & Local EM websites & 
press releases 

◦ Social Media 
 

 Send information through… 
◦ Social Media & Weather.com 

◦ NEW Live Ticker(s) 

◦ Breaking Weather Alert System 
(BreWS) 

◦ Direct Communication 

◦ Email 



 @weatherchannel 
◦ Largely reserved for 

branding 
messages, everyday 
information 

 

 @TWCBreaking 
◦ More heavily used 

during severe weather 

◦ Weather Tidbits, 
Alerts, Warnings, etc. 

 



 



 



 Director of Local Programming Operations – 
Steve Windham 
◦ Provides information received directly from 

Emergency Managers before & during inclement 
weather 

 Received often through social media 

 Tropical Cyclones – coastal cities database 
 

◦ “Red Alert Crawl” to disseminate information 



 Need for local information somewhat scaled 
to a given phenomena: 
◦ Tropical Cyclones 

◦ Severe storms 

◦ Floods 

◦ Snow Storms 

◦ Earthquakes 

◦ Tsunamis 



Information 
Across the 
Weather 
Spectrum 

Tropical 
Cyclones 

Severe 
Storms 

Flooding Snow Storms 
Earthquakes 
& Tsunamis 

Drought 
Extreme 

Heat 

Power Outages X X X X X X 

Local Storm 
Reports (LSRs): 
Wind, Surge, 
Damage 

X X X X X 

Evacuations /  
Shelters 

X X X X 

Travel Alerts / 
Road Closures 

X X X X X X 

Local Curfews X X 

Resource 
Restrictions 

X X X X 



 



 



 Quality of Information 

 Reception of that information in a timely 
manner 

 Consistency of messaging 



 Local Severe Preemptions 
◦ Broadcast to select local 

markets 

◦ Hyper-local focus 

◦ Featuring… 

 NWS Offices 

 Department of Transportation  

 Emergency Managers 

 Pictures & Videos from Social 
Media 

 Storm reports from public, state, 
& local officials 



 
 
 
 
 
 

Contact Information: 
Sarah.Dillingham@weather.com 

@THESarahD29 
 

Director of Local Programming: 
Steve.Windham@weather.com 
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